
RESEARCH POSTER PRESENTATION DESIGN © 2012 

www.PosterPresentations.com 

(—THIS SIDEBAR DOES NOT PRINT—) 
D E S I G N  G U I D E  

 
This PowerPoint 2007 template produces a 36”x48” 
presentation poster. You can use it to create your research 
poster and save valuable time placing titles, subtitles, text, 
and graphics.  
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions. To view our template tutorials, go 
online to PosterPresentations.com and click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
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Zoom in and out 
 As you work on your poster zoom in and out to the level 
that is more comfortable to you.  
 Go to VIEW > ZOOM. 

 
Title, Authors, and Affiliations 

Start designing your poster by adding the title, the names of the 
authors, and the affiliated institutions. You can type or paste text into 
the provided boxes. The template will automatically adjust the size of 
your text to fit the title box. You can manually override this feature and 
change the size of your text.  
 
TIP: The font size of your title should be bigger than your name(s) and 
institution name(s). 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a 
logo by dragging and dropping it from your desktop, copy and paste or 
by going to INSERT > PICTURES. Logos taken from web sites are likely to 
be low quality when printed. Zoom it at 100% to see what the logo will 
look like on the final poster and make any necessary adjustments.   
 
TIP:  See if your school’s logo is available on our free poster templates 
page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy 
and paste, or by going to INSERT > PICTURES. Resize images 
proportionally by holding down the SHIFT key and dragging one of the 
corner handles. For a professional-looking poster, do not distort your 
images by enlarging them disproportionally. 
 

 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look 
good they will print well.  
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How to change the template color theme 
You can easily change the color theme of your poster by going to the 
DESIGN menu, click on COLORS, and choose the color theme of your 
choice. You can also create your own color theme. 
 
 
 
 
 
 
 
You can also manually change the color of your background by going to 
VIEW > SLIDE MASTER.  After you finish working on the master be sure to 
go to VIEW > NORMAL to continue working on your poster. 
 

How to add Text 
The template comes with a number of pre-
formatted placeholders for headers and text 
blocks. You can add more blocks by copying and 
pasting the existing ones or by adding a text box 
from the HOME menu.  

 
 Text size 

Adjust the size of your text based on how much content you have to 
present. The default template text offers a good starting point. Follow 
the conference requirements. 

 
How to add Tables 

To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select rows 
and columns.  

You can also copy and a paste a table from Word or another PowerPoint 
document. A pasted table may need to be re-formatted by RIGHT-CLICK 
> FORMAT SHAPE, TEXT BOX, Margins. 
 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 
Some reformatting may be required depending on how the original 
document has been created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 
column options available for this template. The poster columns can also 
be customized on the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished your 
poster, save as PDF and the bars will not be included. You can also 
delete them by going to VIEW > MASTER. On the Mac adjust the Page-
Setup to match the Page-Setup in PowerPoint before you create a PDF. 
You can also delete them from the Slide Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save as 
PowerPoint of “Print-quality” PDF. 
 

Print your poster 
When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” button. 
Choose the poster type the best suits your needs and submit your order. 
If you submit a PowerPoint document you will be receiving a PDF proof 
for your approval prior to printing. If your order is placed and paid for 
before noon, Pacific, Monday through Friday, your order will ship out 
that same day. Next day, Second day, Third day, and Free Ground 
services are offered. Go to PosterPresentations.com for more 
information. 
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The	
  ability	
  to	
  understand	
  and	
  respond	
  to	
  the	
  emo/onal	
  
messages	
  of	
  others	
  is	
  usually	
  referred	
  to	
  as	
  empathy.	
  
Emo/on	
  recogni/on	
  accuracy	
  is	
  an	
  index	
  of	
  cogni/ve	
  
empathy	
  and	
  facial	
  mimicry	
  is	
  an	
  index	
  of	
  affec/ve	
  
empathy.	
  
People	
  are	
  less	
  likely	
  to	
  show	
  mimicry	
  and	
  empathy	
  
towards	
  out-­‐group	
  members,	
  especially	
  in	
  reac/on	
  to	
  
nega/ve	
  emo/ons.	
  Thus,	
  people	
  mimic	
  happy	
  but	
  not	
  
sad	
  (Bourgeois	
  &	
  Hess,	
  2008),	
  angry,	
  fearful	
  (Van	
  der	
  
Schalk	
  et	
  al.,	
  2011)	
  or	
  pain	
  expressions	
  (Avenan/	
  et	
  al.,	
  
2010)	
  by	
  out-­‐group	
  members.	
  	
  
Crying	
  is	
  an	
  aWachment	
  behavior	
  designed	
  to	
  elicit	
  help	
  
from	
  others.	
  We	
  therefore	
  inves/gated	
  whether	
  crying	
  is	
  
a	
  means	
  to	
  bridge	
  the	
  Intergroup	
  empathy	
  gap.	
  	
  
Yet,	
  a	
  crying	
  person	
  is	
  viewed	
  less	
  posi/vely	
  than	
  a	
  non-­‐
crying	
  person	
  and	
  par/cipants	
  felt	
  more	
  nega/ve	
  
feelings	
  in	
  the	
  presence	
  of	
  a	
  crying	
  person	
  than	
  a	
  non-­‐
crying	
  person.	
  And	
  they	
  reacted	
  even	
  less	
  favorably	
  
when	
  the	
  crying	
  occurred	
  in	
  a	
  posi/ve	
  context	
  (Hendriks 
et al., 2008).	
  As	
  people	
  tend	
  to	
  mimic	
  liked	
  individuals	
  
more	
  than	
  disliked	
  ones	
  (Likowski	
  et	
  al.,	
  2008),	
  crying	
  
may	
  also	
  widen	
  the	
  gap.	
  	
  
Tears	
  may	
  be	
  considered	
  inappropriate	
  especially	
  when	
  
shown	
  by	
  men	
  (Warner	
  &	
  Shields,	
  2008)	
  and	
  thereby	
  
also	
  widen	
  the	
  gap. 

Model	
  of	
  the	
  interpersnal	
  effect	
  of	
  tears	
  

SAmuli	
  
Expressions	
  of	
  happiness	
  and	
  sadness	
  shown	
  by	
  8	
  men	
  
were	
  taken	
  from	
  the	
  Karolinska	
  Directed	
  Emo/onal	
  
Faces	
  (KDEF)	
  set	
  of	
  emo/onal	
  facial	
  expressions.	
  
Expressions	
  were	
  morphed	
  to	
  vary	
  intensity.	
  Tears	
  were	
  
added	
  with	
  Photoshop.	
  Photos	
  were	
  presented	
  for	
  5	
  
seconds.	
  Happy	
  expressions	
  were	
  intermixed	
  with	
  
neutral	
  and	
  surprise,	
  sad	
  expressions	
  with	
  neutral	
  and	
  
angry	
  filler	
  items	
  

Methods	
  

EmoAon	
  raAngs	
  

Results	
   Results	
  cont.	
  

Discussion	
  

The	
  results	
  show	
  that	
  tears	
  do	
  not	
  bridge	
  the	
  empathy	
  
gap.	
  In	
  fact,	
  when	
  sad	
  tears	
  were	
  shown	
  by	
  outgroup	
  
members	
  in	
  response	
  to	
  a	
  loss	
  they	
  widened	
  the	
  gap	
  and	
  
resulted	
  in	
  schadenfreude.	
  Yet,	
  tears	
  did	
  elicit	
  
significantly	
  more	
  contagion	
  for	
  sadness	
  –	
  but	
  overall	
  
levels	
  were	
  very	
  low.	
  Happy	
  tears	
  did	
  not	
  have	
  an	
  effect	
  
on	
  mimicry	
  at	
  all,	
  but	
  were	
  rated	
  as	
  less	
  happy.	
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MY	
  COMPETITOR’S	
  TEARS	
  MAKE	
  ME	
  SMILE:	
  FACIAL	
  MIMICRY	
  AND	
  COUNTER-­‐MIMICRY	
  OF	
  OUT-­‐GROUP	
  
EXPRESSIONS	
  

ParAcipants	
  
A total of 92 German men with a mean age of 29.7 (SD = 
7.4) years of who identified themselves as dedicated fans 
of the German national football team.	
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Outgroup 

WIN! 

LOSS! 

Tears 
High  

intensity 

Tears 
Low  

intensity 

No tears 
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 intensity 

No tears 
Low  

intensity 

Ingroup 

Design	
  
Par/cipants	
  were	
  told	
  that	
  the	
  men	
  were	
  fans	
  of	
  the	
  
German	
  (Ingroup)	
  or	
  Dutch	
  (outgroup)	
  football	
  (soccer)	
  
team	
  and	
  that	
  the	
  picture	
  showed	
  their	
  reac/on	
  to	
  the	
  
win	
  (happy	
  expressions)	
  or	
  loss	
  (sad	
  expressions)	
  of	
  the	
  
team	
  in	
  a	
  Dutch-­‐German	
  match.	
  	
  
The	
  par/cipants’	
  task	
  was	
  to	
  rate	
  the	
  emo/on	
  shown.	
  

Dependent	
  measures	
  

Facial	
  EMG	
  	
  
Corrugator	
  supercilii	
  (frown),	
  Orbicularis	
  oculi	
  (wrinkles	
  
around	
  the	
  eyes),	
  and	
  the	
  Zygoma/cus	
  major	
  (liling	
  the	
  
corners	
  of	
  the	
  mouth	
  in	
  a	
  smile)	
  ac/vity	
  was	
  measured	
  
during	
  the	
  5000	
  ms	
  following	
  s/mulus	
  onset	
  on	
  the	
  lel	
  
side	
  of	
  the	
  face	
  with	
  bipolar	
  placements	
  of	
  Easycap	
  
GmbH	
  Ag/AgCl	
  miniature	
  surface	
  electrodes.	
  Raw	
  EMG	
  
data	
  was	
  sampled	
  with	
  a	
  Mindware	
  bioamplifier	
  with	
  a	
  
50	
  Hz	
  notch	
  filter	
  at	
  1000Hz.	
  The	
  signals	
  were	
  band	
  pass	
  
filtered	
  between	
  30	
  and	
  300	
  Hz.	
  
The	
  EMG	
  data	
  were	
  offline	
  rec/fied,	
  smoothed	
  and	
  
inspected	
  for	
  ar/fact.	
  Within	
  subject	
  z-­‐transformed	
  
difference	
  scores	
  (trial	
  –	
  baseline)	
  were	
  calculated	
  for	
  
each	
  trial.	
  	
  
Mimicry	
  of	
  sadness	
  was	
  indexed	
  by	
  an	
  increase	
  in	
  
ac/va/on	
  of	
  the	
  Corrugator	
  supercilii	
  (frown)	
  and	
  a	
  
decrease	
  of	
  ac/va/on	
  of	
  the	
  Zygoma/cus	
  major	
  and	
  
Orbicularis	
  Oculi,	
  happiness	
  mimicry	
  by	
  the	
  reversed	
  
paWern.	
  	
  
RaAngs.	
  Following	
  the	
  presenta/on	
  of	
  the	
  emo/onal	
  
facial	
  expressions,	
  subjects	
  rated	
  the	
  emo/onal	
  
expression	
  of	
  the	
  s/mulus	
  person	
  using	
  an	
  emo/on	
  
profile.	
  The	
  par/cipants’	
  own	
  emo/onal	
  state	
  (emo/onal	
  
contagion)	
  was	
  assessed	
  once	
  for	
  each	
  type	
  of	
  emo/on.	
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Teary sad faces looked sadder regardless of intensity. 
Intense happy faces looked happier regardless of tears.	
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Par/cipants	
  did	
  not	
  mimic	
  ingroup	
  members	
  when	
  they	
  
showed	
  tears	
  because	
  of	
  a	
  loss	
  against	
  the	
  rival	
  
outgroup.	
  They	
  mimicked	
  outgroup	
  members	
  who	
  
showed	
  sadness	
  without	
  tears	
  in	
  reac/on	
  to	
  a	
  loss	
  
against	
  the	
  own	
  group,	
  whereas	
  they	
  showed	
  
schadenfreude	
  toward	
  those	
  who	
  showed	
  sad	
  tears	
  in	
  
reac/on	
  to	
  the	
  loss.	
  

Facial	
  EMG	
  –	
  Happy	
  expressions	
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Par/cipants	
  did	
  not	
  mimic	
  (ingroup)	
  or	
  even	
  frowned	
  
(outgroup)	
  at	
  low	
  intensity	
  smiles	
  but	
  mimicked	
  high	
  
intensity	
  smiles	
  for	
  both	
  in-­‐	
  and	
  outgroup.	
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  Sad	
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For	
  both	
  ingroup	
  and	
  outgroup	
  sad	
  faces	
  with	
  tears	
  were	
  
more	
  contagious.	
  High	
  intensity	
  happy	
  expressions	
  were	
  
more	
  contagious	
  than	
  low	
  intensity	
  expressions.	
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